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Seminar on “How e-Tools Unlock Your Business Potential”
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2:15pm —
Registration E3C
2:30pm
Engaging Customers with Digital Marketing
BB EHTRNESUEFRMS
2:30pm —

Mr Raymond Leung, Vice President, Sales, Cherrypicks
2:55pm BISERRE REkE
Q&A Session BZIRED

Online to Offline Export Marketing Strategies
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2:55pm — Mr Raymond Yeung, Senior Sales Manager, Publication & E-Commerce, HKTDC
3:15pm BEESRRETYAEFEENHESRKE SEESRE

Q&A Session BZIREN

e-Banking Solutions to Facilitate Your Online Business
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3:30pm Peter Yim, Executive Director, Business Clients Segments, Hong Kong
Q&A Session BZIRED

Multi-Channel Payment Solutions
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Mr Mark Chan, Director of SMB, Channel and Sole Proprietorship,
4pm Paypal Hong Kong, Taiwan and Korea

Q&A Session BZIREN

3:30pm —

Remarks f&&t:
- Free admission. Seats are granted on a first-come-first-served basis.
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- Trade only and persons under 18 will not be admitted.
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- The Organiser reserves the right to make any changes without prior notice.
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ABOUT THE SPEAKERS B&/EN
Mr Raymond Leung, Vice President, Sales, Cherrypicks
EIESREIRE RigrE
Raymond, Vice President — Sales of Cherrypicks, a leading mobile technology and
mobile marketing innovator in Asia-Pacific. As a driving force of award-winning
and disruptive Online-Offline (020) solutions (including iButterfly, keewee,
Smart:D, Smart Pick and Lollypop) and patent-pending technology invention,
Cherrypicks has won global recognition. Raymond has over 15 years of media
advertising experience working with local and multinational corporations.

Raymond is responsible for projects ranging from mobile application, mobile site, mobile advertising,
CRM solution to retail displays, developing strategic accounts with MTR Malls, Hang Lung Property,
Maxim’s Group, Estée Lauder Group, AmorePacific & Unilever. In less than 3 years, he has also brought
iButterly, an award-winning mobile coupon entertainment platform to more than 10 markets across
the globe and has won over 20 international & local awards including HKICTA2012 Award of the year
and WSA-mobile Global Champion 2013.
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Presentation Outline

Digital marketing is essential in today's business world as consumers constantly go online with
smartphones and mobile tablets. The strategy also make possible for customers to instantly interact
with brands and receive promotion offers all on their smartphones. To execute a digital campaign
which can help marketer understands consumers’ behavior and cultivates customer loyalty,

innovative technologies and extraordinary user experience are always the keys to success.

Mr Mark Chan, Director of SMB, Channel and SP, Paypal Hong Kong,
Taiwan and Korea
Mark is the Director of SMB, Channel and SP for PayPal Hong Kong, Taiwan and

Korea Region. He is leading teams of 30+ staff focusing on Merchant

Engagement, Acquisition and Channel Partnership. He is representing PayPal

HKT to develop the SME business in the region via partnering with Global
Partners as well as key stakeholders in the local market such as Trade
Development Council, Hong Kong Post and Innovation and Technology Commission. His key focus is
to develop and implement a strategic plan to aggressively drive e-commerce growth with SME,

identify and pursue opportunities in helping the SME to penetrate new markets.
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